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11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Typical Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 43.9 years old
(10.1% younger than average) and have a $108,493 (5.4% lower than average) annual household income.
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10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.

c o = Ms P Typical Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 41.2 years old

SHazaM (15.8% younger than average) and have a $105,844 (7.5% lower than average) annual household income.
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9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Typical Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 44.9 years old
(9.1% younger than average) and have a $96,155 (4.3% lower than average) annual household income.
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c 11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
= cIN Typical Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 43.9 years old
SHazaMm (9.9% younger than average) and have a $93,805 (6.5% lower than average) annual household income.
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10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Typical Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 47.1 years old
(11.6% younger than average) and have a $117,624 (11.6% higher than average) annual household income.
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11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIQIZ.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 2.7% less likely to be
a college graduate, 8.% more likely to work full-time, 5.8% less likely to be married, 2.3% more likely to

SHazaM be a parent of 1 or more children under 18.
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10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 14.2% less likely to

be a college graduate, 9.4% more likely to work full-time, 17.4% less likely to be married, 15.4% more
likely to be a parent of 1 or more children under 18
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9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 14.8% more likely to
be a college graduate, 15.2% more likely to work full-time, 10.8% less likely to be married, 28.1% more

likely to be a parent of 1 or more children under 1
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11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 4.2% less likely to be
a college graduate, 2.1% more likely to work full-time, 12.3% less likely to be married, 23.6% less likely

to be a parent of 1 or more children under 18.
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10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 18.% more likely to

be a college graduate, 30.5% more likely to work full-time, 12.% more likely to be married, 38.1% more
likely to be a parent of 1 or more children under 18.
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11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 12.6% less likely to
own their home, .1% more likely to own a higher valued home, 8.8% less likely to have a single-family

SHazaM home, 2.7% less likely to have a dog.
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10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 23.6% less likely to

own their home, 4.3% more likely to own a higher valued home, 11.8% less likely to have a single-family
SHazaM home, 10.6% more likely to have a dog.
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9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.

i: jz STl Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 17.4% less likely to

own their home, .5% more likely to own a higher valued home, 18.8% less likely to have a single-family
SHazaM home, 4.3% less likely to have a dog.
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11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 11.6% less likely to

own their home, 5.4% more likely to own a higher valued home, 13.1% less likely to have a single-family
home, 15.3% less likely to have a dog.
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. ‘ | 10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 1.5% less likely to own
their home, 3.6% more likely to own a lower valued home, 4.3% more likely to have a single-family home,

SHazaMm 36.8% more likely to have a dog.
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11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 30.2% more likely to
look up D-I-Y advice online, 7.7% less likely to always vote in local elections, .9% less likely to belong to a

SHazaM gym, 4.4% more likely to fly domestic past
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10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 28.3% more likely to
look up D-I-Y advice online, 2.1% less likely to always vote in local elections, 17.5% less likely to belong to a
gym, 4.5% more likely to fly domestic pas
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9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 45.1% more likely to
look up D-I-Y advice online, 10.6% less likely to always vote in local elections, 29.1% more likely to belong
to a gym, 21.4% more likely to fly domestic p
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SHazaM gym, 17.3% more likely to fly domestic pas

11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 42.8% more likely to
look up D-I-Y advice online, 5.8% less likely to always vote in local elections, 2.2% less likely to belong to a
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10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 41.8% more likely to
look up D-I-Y advice online, 21.8% less likely to always vote in local elections, 9.7% more likely to belong to
a gym, .2% more likely to fly domestic past
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Past 30-days QSR Users: Adults 18 or older
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11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 1.5% more likely to use
QSRs past mo., 1.7% less likely to use Sit-Down Restaurants past mo.,

yr., 4.2% more likely to smoke cigarettes.
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I 1time
l
2 times

3 times
4 times
5 times
6-9times

10times or more
= who Used Any Device past 30 days to Download PAID MUSIC

Total Monrbl'y QSR Users:
84.1%

—-m- s EEEEE

aMsp

Avg. Monthly QSR Meals:

10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 3.5% more likely to use
QSRs past mo., 8.8% less likely to use Sit-Down Restaurants past mo., 7.9% more likely to use Casinos past

yr., 5.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

20.8%

2 times

3 times

4 times

4%
10times or more E

= who Used Any Device past 30 days to Download PAID MUSIC
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri

o o - -

m

6-9times

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

tom: Gheon Medge, Cofte.  Wom! med! mlm sshoar uole wdim]
Wouse/ Burgers! Dosut/
Caffee Bar SporisBar  Bakery e

Asian

m who Used Any Device past 30 days to Download PAID MUSIC mMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
7oeie ot - GO 12.4%

[T 518,071 13.3%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

# who Used Any Device past 30 days to Download PAID MUSIC

DMA Scarborough R1 2026: Feb25-Feb26

mMsP

Qual Intab

Past 12 months Casino Activities: Adults 18 or older
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling e

hs: Yes

Spa

Used Past 30-days: Adults 18 or older

4

i /[ Cannabis Cigarettes Vape

Casinos visited past 12
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2 I 1time

3 times

m—

= who Used Any Device past 30 days to Download PAID MUSIC mSTL

Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.2%

4 times

5 times

6-9times

10times or more

85.8%

9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 6.2% more likely to use
QSRs past mo., 9.4% less likely to use Sit-Down Restaurants past mo., 7.1% less likely to use Casinos past yr.,

6.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

w who Used Any Device past 30 days to Download PAID MUSIC

hly Sit-Down
64.6% 71.2%

mSTL
t Meals:

Total Monthly Sit-Down Restaurant Users: Avg

Drank Past 30days. Adults 18 or older

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

= who Used Any Device past 30 days to Download PAID MUSIC

mSTL

DMA Scarborough R2 2025: Aug24-jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

II

Chinesa  Mexican Wings/  Coffee steakhouse Bagel /
Burgers/ Mouse | Donut f
Sports Bar Coffee 8ar Bakery

who Used Any Device past 30 days to Download PAID MUSIC msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
v e it 0 - SRS 26.4%
18.0%

BB 451,148

Past 12 months Casmo Actrwt:es. Adults 18 or older
Slot Machines [543, =
Table Games (Craps, Poker, etc.)
Bar / Nightclub g

Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa

hs: Yes

Other Gambling

Used Past 30-days: Adults 18 or older

i /[ Cannabis Cigarettes

Casinos visited past 12
= who Used Any Device past 30 days to Download PAID MUSIC mSTL
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3 e By

3 times
4 times
5 times
6-9times

10times or more

= who Used Any Device past 30 days to Download PAID MUSIC

Total Monthly QSR Users:
93.8%

mCIN

Avg. Monthly QSR Meals:
6.9%.

8

11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 7.9% more likely to use
QSRs past mo., 10.4% more likely to use Sit-Down Restaurants past mo., 28.9% more likely to use Casinos
past yr., 14.1% less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used Any Device past 30 days to Download PAID MUSIC

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

u CIN

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

84.3% 76.4%

Drank Past 30-days. Adults 18 or older
Any Type of Beer

Liquor
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer i
= who Used Any Device past 30 days to Download PAID MUSIC ECIN

DMA Scarborough R2 2025: Sep24-Jul25 Qual intab
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Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pia  mexicn  Chinese mm Steakhouse wm;u
Burgers {
Sports Bar

(n'lm nr

= who Used Any

30 days load

=ON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
y Devic past 30 - SR 1a.2%

v T 5%

Past 12 months Casmo Activities: Adults 18 or older

slot Machines e

Bar / Nightclub 207,628 10.7%

200,321 10 A%

Upscale Restaurant

26.2%

-
Stage Show / Concert 1ié,;as 5'0; 2% 38.4%
" 2.2%
Other Gamblin,
g 22599:‘ 742752
Spa 7.2% Casinos visited past 12 hs: Yes

u who Used Any Device past 30 days to Download PAID MUSIC

CIN
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Past 30-days QSR Users: Adults 18 or older

I 1time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

® who Used Any Device past 30 days to Download PAID MUSIC uWPB

10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 4.3% less likely to use
QSRs past mo., 1.1% more likely to use Sit-Down Restaurants past mo., 32.% more likely to use Casinos past

yr., 1.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s Vi
Stines
10times or more

= who Used Any Device past 30 days to Download PAID MUSIC = WPB

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
po s :
ok 1.2 1.7
b4
l

Chiness  Piza  malan  Mexcan Seakhouse wings/  Cofes  Upscale  Seafosd  Bagel/
Burgers | House / Donut /
Sports Bar Coffee Sar Bakery

mwho Used Any Device past 30 days to Dawnload PAID MUSIC mwra

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
7o st 0 - I 20.7%
19.9%

UL 387,505

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
76.0% 79.4% 75.8% 75.0%
Drank Past 30-days: Adults 18 or older < Past 12 months Casino Activities: Adults 18 or older

Uauor

Ay Typa of e
-V

B av v

wwho Used Any Device past 30 days to Download PAID MUSIC

Wine
Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

mWPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

slot Machines e

212,325 10.9%

20.4%
Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

= who Used Any Device past 30 days to Download PAID MUSIC = WPB
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=USA

SHazaM

11.2% or 29,476,328 of USA DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 1.2% less likely to have a

401K, 1.1% more likely to have an Auto Loan, 1.1% more likely to Invest/Trade Stocks Online, 5.3% more likely
to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

44,466,132

3,540,84 12.0%
35,688,703 13.6%
2288201 1.7%
26,085,203 LTS
2,657,350 9.0%
24,496,287 %S
21,085,76

16.7%
17.0%

8.0%
8.0%

6.5%
7.8%

# who Used Any Device past 30 days to Download PAID MUSIC mUSA

Financial Services Has and/or Uses: Adults 18 or older

6.3% 6.8% 5106 5.2% 4 40 4.4%

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used Any Device past 30 days to Download PAID MUSIC EUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading

19.4%

7,462,076

5 .
Insurance Agent at a Local Office (not online) - [ ) [ ]
Real Estate Agent : 3';;‘%
Estate Planning Aﬁ“%
N ; (*Past 12 Months)
Divorce / Family Attorney
# who Used Any Device past 30 days to Download PAID MUSIC W USA

USA USA Projection

Scarborough R1 2026: Sep24-Feb26

B Past 3-Months Payment Methods Used: Adults 18 or older

17.0%
10.3% 10.9%

TO% 5% 4%
- s

2 007 0 . e s 1573 =
CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook Samsung Pay
Express Card Messenger

% who Used Any Device past 30 days to Download PAID MUSIC W USA

 —_

o 2 2205
Debit Card Venmo

VisA PayPal Zelle MasterCard  Apple Pay

Qual Intab 2,741
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, 10.4% or 404,950 of MSP DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
] Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 4.8% less likely to have a
401K, 20.2% more likely to have an Auto Loan, 25.6% less likely to Invest/Trade Stocks Online, 15.4% more

SHazaMm likely to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

1! 6%

Mutual Funds

Money Market Funds 133%

529 Plan / College Savings Plan 7':_%2%

P~ -
1“%

— - 2o PR i I8 T :
Other (Crypto / NFTs / Metals, etc.) 8.0% Checking Savings  Debit or ATM CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan ~ Home  Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
&.0% Account Loan or Home  Mortgage
Second Home or Real Estate Property & 7.5% Equity Loan
u who Used Any Device past 30 days to Download PAID MUSIC uMSP ® who Used Any Device past 30 days to Download PAID MUSIC = MSP

Professional Serwces Used*: Adults 18 or older B Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
v
Online Investing / Stock Tradi
&/ e 545,133 13.9%
I t ata Local Offi i
nsurance Agent at a Local Office (not online)
A tant

3,2 3.3%
Real Estate Agent i
he pEYAEY, 3.8%
1.8% 3.2%

Estate Planning E%ZM _ N it - Sl - i sx ... |
ruo‘g% (*Past 12 Months) VisA PayPal Venmo Debit Card  MasterCard  Apple Pay Zelle GooglePay  CashApp  American Discover Slovetredt Square Cash  Facebook Samsung Pay

19.3% 20.5%

9.3% 8.8%

Divorce / Family Attorney 3.4% Express Messenger

® who Used Any Device past 30 days to Download PAID MUSIC o MSP ¥ who Used Any Device past 30 days to Download PAID MUSIC W MSP
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9.5% or 237,321 of STL DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 30.1% more likely to have

a 401K, 13.8% less likely to have an Auto Loan, 7.7% less likely to Invest/Trade Stocks Online, 10.3% more
likely to pay with their Debit Card.

ﬁdlnvestments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

18.2%
Mutual Funds -16.0%
Money Market Funds 1112'9:;
25,235 10.6%
Bonds 11.9%

Other (Crypto / NFTs / Metals, etc.) %.59:

B1% oow so% 3% 47w

529 Plan / College Savings Plan m% : Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
1% Account Mortgage Loan or Home
Second Home or Real Estate Property ﬁ 5.3% Equity toan
% who Used Any Device past 30 days to Download PAID MUSIC mSTL ® who Used Any Device past 30 days to Download PAID MUSIC mSTL

Professional Services Used*: Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g
Lol 545,17 2L.7%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) ’:‘1“

11.1%

Accountant

218,926 8.7%

14.0%
3.1% 12.7%
Real Estate Agent &I g 7.4% 6.0% 7.2%
2.7% b
Estate Planning u 3.1% h

.4% (*Past 12 Menths) Visa PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  Store Credit  American Facebook  Square Cash Samsung Pay
1.0% Card Express Messenger

Divorce / Family Attorney

# who Used Any Device past 30 days to Download PAID MUSIC WSTL % who Used Any Device past 30 days to Download PAID MUSIC WSTL
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11.8% or 227,372 of CIN DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 12.2% less likely to have a

401K, 4.3% less likely to have an Auto Loan, 12.5% more likely to Invest/Trade Stocks Online, 4.6% more likely

SHazaM to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

SEin

IRA (Individual Retirement Account) 312
12.2%
5 24,9; 11.0%
529 Plan / College Savings Plan A%

Stocks or Stock Options
Mutual Funds

Money Market Funds

Bonds pregrrm ¢ st 5 S57% 459& 5.6%
Other (Crypto / NFTs / Metals, etc.) 9% e— — e = Y — = P
Typ 4 4 7.2% Checking Debit or ATM  Savings  Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Rdlnanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
7.5% Account Mortgage Loan or Home
Second Home or Real Estate Property mﬁﬁ Equity Loan

mwho Used Any Device past 30 days to Download PAID MUSIC ECIN ® who Used Any Device past 30 days to Download PAID MUSIC ECIN

Professional Services Used*: Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 361,788 18.7% y
Financial Planner 315, Blg 16.: 3%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

15.7%
Estate Planni 9.8%
state Planning : 6.6 B4%
2.1%
N ; 5.5% (*Past 12 Menths) PayPal visa Venmo DebitCard MasterCard Zelle CashApp  ApplePay Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 2.0% Card Express Messenger
#who Used Any Device past 30 days to Download PAID MUSIC HCIN % who Used Any Device past 30 days to Download PAID MUSIC HCIN
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10.3% or 200,954 of WPB DMA Adults 18 or older Used Any Device past 30 days to Download PAID MUSIC.
Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC are 12.4% more likely to have

a 401K,
likely to pay with their Debit Card.

40.4% more likely to have an Auto Loan, 42.6% more likely to Invest/Trade Stocks Online, 2.4% less

Investments Owned: Adults 18 or older

401K Plan 757,500 39,0%

522 777 Zb 9%
18.4%
15..

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds %

9.7%
l?lw 14.0%

Money Market Funds

11.1%
10.8%

11.1%

Other (Crypto / NFTs [ Metals, etc.) e

210,

.
.

Adults 18 or older

Financial Services Has and/or Uses

8% as 3% 2.0% 22%

Bonds  pory 9.2%
Ziax ey e P | aces =17 2 n e T coa
11.1%
Second Home or Real Estate Property m% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Orline Bill Home Autoloan  Money  Certificates of Personal Loan Studentiocan ~ Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
o 3,2766% Account Loanor Home Mortgage
529 Plan / College Savings Plan o Equity loan
# who Used Any Device past 30 days to Download PAID MUSIC uWPB = who Used Any Device past 30 days to Download PAID MUSIC = WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Frandatpins ‘
301,473
Insurance Agent at a Local Office (not online) ?‘Bn’; 24.3%
. 41%

Estate Planning 3.9% 10.2% g.5% o
R 3.4% 4.2% A4.0%
eal Estate Agent pi: o et ansa e - |
N ; 1.9% (*Past 12 Menths) PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 15% Express Card Messenger

uWPB # who Used Any Device past 30 days to Download PAID MUSIC HWPB

= who Used Any Device past 30 days to Download PAID MUSIC

wrB DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 245
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 3 days, 1 hours, 14/
minutes and 25 seconds each week with All Forms of Media.

76.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 7 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

- L8

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

oy 56.5%
UsA

who Used Any Device past 30
days to Download PAID MUSIC

% of Total
Weekly H:M:

= who Used Any Device past 30 days to Download PAID MUSIC

mUSA
UsA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,741 Scarborough R1 2026: Sep24-Feb26
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 2 days, 11 hours,
11 minutes and 10 seconds each week with All Forms of Media.

85.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 6 hours and 52 minutes each
SH a za M week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

- 5

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
72:51:03
Concurrent
usage %: 55.6%
who Used Any Device past 30 MSP
days to Download PAID MUSIC
% of Total

Weekly H:M:

® who Used Any Device past 30 days to Download PAID MUSIC m MSP
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 3 days, 10 hours, 0
minutes and 36 seconds each week with All Forms of Media.

84.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 7 hours and 5 minutes each
week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

>

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

74:55:53
Concurrent
Usoge % who Uu} ;:iy? &vice past30 STL

days to Download PAID Hm

% of Total
Weekly H:M:

L
<« ‘\d‘ $
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 3 days, 6 hours, 17|
minutes and 19 seconds each week with All Forms of Media.

85.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 7 hours and 28 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

75:40:38

CIN

Concurrent
g X who Uu«?ﬁi}g‘é\ﬁce past 30

days to Download PAID MUSIC

% of Total
Weekly H:M:

PP a8.1% 48.5% 48.5% E A3EH.
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 3 days, 6 hours, 49|
minutes and 32 seconds each week with All Forms of Media.

74.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 9 hours and 51 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
77:18:07
Concurrent
usage %: 52.1%
who Used Any Device past 30 WPB

days to Download PAID MUSIC
% of Total
Weekly H:M:

& \90\0
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| Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 1 days, 21 hours,

49 minutes and 59 seconds each week with All Forms of Ad-Supported Media.

73.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 7 hours and 8 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 1 days, 12 hours, 4

minutes and 11 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 5 hours and 54 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 2 days, 7 hours, 43
minutes and 40 seconds each week with All Forms of Ad-Supported Media.
82.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 6 hours and 50 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 2 days, 2 hours, 15
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

83.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 7 hours and 14 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 2 days, 3 hours, 13
minutes and 51 seconds each week with All Forms of Ad-Supported Media.
73.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an avg. of 9 hours and 23 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
Usage 52.8%
WPB

who Used Any Device past
30 days to Download PAID
MUSIC

% of Total
Weekly H:M:

Avg. Weekly

Hours:Minutes:

<
2
é\\@

m who Used Any Device past 30 days to Download PAID MUSIC u WPB
wrB DMA  Scarborough R1 2026: Jan25-Jan26 Qual Intab 245 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R1 2026: Jan25-jan26 ~ Qual Intab Hubbord Shaf‘fe Df.a Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. or Anything _

BROADCASTING
Ways used Internet/apps past 30 days on any device: Audio content: Download paid music




Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 6
hours and 32 minutes each day with All Forms of Ad-Supported Media. 73.9% listen to Local AM/FM
Radio for an avg. of 61.2 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 5
hours and 9 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
Radio for an avg. of 50.7 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 7
hours and 57 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM
Radio for an avg. of 58.6 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 7

==1H|

hours and 10 minutes each day with All Forms of Ad-Supported Media. 83.2% listen to Local AM/FM
Radio for an avg. of 62.1 minutes/day. (Local Radio delivers 12.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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c Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend an average of 7
7 WPB hours and 19 minutes each day with All Forms of Ad-Supported Media. 73.3% listen to Local AM/FM
SHazaM o Radio for an avg. of 80.5 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Podcasts

- 21,785,287 or 73.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC listen to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day
representing 36.3% of all time spent daily with Ad-Supported Audio.
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Avg. Week AI! mﬂudio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Spotify
SiriusXM
YouTube Music
TV Music Channels
Owned Music
All Others
Pandora
Amazon Music
Apple Music
iHeartRadio
Audiobooks

m who Used Any Device past 30 days to Download PAID MUSIC

- 331,084 or 81.8% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
listen to Ad-Supported Local AM/FM Radio for an average of 50.7 minutes every day representing
29.8% of all time spent daily with Ad-Supported Audio.
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194,676 or 82.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
36.9% of all time spent daily with Ad-Supported Audio.
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- 189,258 or 83.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing

46.5% of all time spent daily with Ad-Supported Audio.
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- 147,315 or 73.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
listen to Ad-Supported Local AM/FM Radio for an average of 80.5 minutes every day representing
36.7% of all time spent daily with Ad-Supported Audio.
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. 21,785,287 or 73.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID
i MUSIC listen to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day
SHazaMm representing 36.3% of all time spent daily with Ad-Supported Audio.
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331,084 or 81.8% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
listen to Ad-Supported Local AM/FM Radio for an average of 50.7 minutes every day representing
SHazaM 29.8% of all time spent daily with Ad-Supported Audio.
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194,676 or 82.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

C }P&z STl listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing

SHazaMm 36.9% of all time spent daily with Ad-Supported Audio.
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189,258 or 83.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing

SHazaMm 46.5% of all time spent daily with Ad-Supported Audio
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) _ 147,315 or 73.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
9 listen to Ad-Supported Local AM/FM Radio for an average of 80.5 minutes every day representing

sHazam o 36.7% of all time spent daily with Ad-Supported Audio.
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(average week)

21,785,287 or 73.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit
Radio, Adult Contemporary, Country, and Classic Rock.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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331,084 or 81.8% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Pop
Contemporary Hit Radio, and All Sports.
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Local AM/FM Radio Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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194,676 or 82.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Hits, Adult Contemporary,

Alternative, and Classic Rock.
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189,258 or 83.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country,
Hot AC, and News/Talk/Information.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

{Average week)
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147,315 or 73.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary,
Urban AC, and Pop Contemporary Hit Radio.
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16,281,830 or 55.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC watch Ad-Supported Local TV Stations for an average of 88.8 minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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200,566 or 49.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

c L = Ms P watch Ad-Supported Local TV Stations for an average of 72.7 minutes every day representing 34.4%

SHazaM of all time spent daily with Ad-Supported Video.
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165,937 or 69.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations for an average of 75.3 minutes every day representing 30.8%
of all time spent daily with Ad-Supported Video.
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156,046 or 68.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations for an average of 118.4 minutes every day representing 37.1%
of all time spent daily with Ad-Supported Video.
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119,135 or 59.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations for an average of 91.9 minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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16,281,830 or 55.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC watch Ad-Supported Local TV Stations for an average of 88.8 minutes every day representing

sHazaM 33.8% of all time spent daily with Ad-Supported Video.
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200,566 or 49.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

" i = Ms P watch Ad-Supported Local TV Stations for an average of 72.7 minutes every day representing 34.4%

sHazaMm of all time spent daily with Ad-Supported Video.
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165,937 or 69.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

C> })w STl watch Ad-Supported Local TV Stations for an average of 75.3 minutes every day representing 30.8%

SHazaMm of all time spent daily with Ad-Supported Video.
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156,046 or 68.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations for an average of 118.4 minutes every day representing
37.1% of all time spent daily with Ad-Supported Video.
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119,135 or 59.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations for an average of 91.9 minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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' 16,281,830 or 55.2% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Dramas.
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Local TVStat:on Programs (Persons & % Reach): Adults 18 or older
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' 200,566 or 49.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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165,937 or 69.9% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Game Shows.
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156,046 or 68.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Local News - Morning, Movies, and Dramas.
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' 119,135 or 59.3% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Game Shows, Local News - Morning, and National/Network News
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' 21,059,005 or 71.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC use Ad-Supported Social Media for an average of 140.8 minutes every day representing
24.6% of all time spent daily with Ad-Supported Digital Media.
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302,569 or 74.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Social Media for an average of 99.4 minutes every day representing 19.8% of all
time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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177,247 or 74.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Social Media for an average of 200.1 minutes every day representing 33.7% of all
time spent daily with Ad-Supported Digital Media.
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154,508 or 68.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Social Media for an average of 128.7 minutes every day representing 23.9% of all
time spent daily with Ad-Supported Digital Media.
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158,932 or 79.1% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Social Media for an average of 136.2 minutes every day representing 21.% of all
time spent daily with Ad-Supported Digital Media.
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21,059,005 or 71.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID

MUSIC use Ad-Supported Facebook for an average of 42.1 minutes every day representing 29.9% of
all time spent daily with Ad-Supported Social Media.
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177,247 or 74.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Facebook for an average of 68.8 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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| 154,508 or 68.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

use Ad-Supported Facebook for an average of 33.9 minutes every day representing 26.3% of all time

spent daily with Ad-Supported Social Media.
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149,839 or 74.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Facebook for an average of 29.9 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Social Media.
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‘ 21,059,005 or 71.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC use Ad-Supported Facebook for an average of 42.1 minutes every day representing 29.9% of

sHazam all time spent daily with Ad-Supported Social Media.
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302,569 or 74.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

6 23 = Msp use Ad-Supported Facebook for an average of 28.5 minutes every day representing 28.7% of all time

SHazaM spent daily with Ad-Supported Social Media.
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177,247 or 74.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Facebook for an average of 68.8 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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’ 154,508 or 68.% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Facebook for an average of 33.9 minutes every day representing 26.3% of all time
spent daily with Ad-Supported Social Media.
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149,839 or 74.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
use Ad-Supported Facebook for an average of 29.9 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Social Media.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 12,863; Local Radio: 12,267; Non-Prem. Cable: 7,602; Local TV: 6,535
reaching Adults 18 or older who Used Any Device past 30 days to Download PAID M

All Other Digital Media: 18,821;
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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23,739,005 or 80.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC spend an average of 51.1 minutes per day driving, seeing Billboards and Signs. 61.8% Listen
to Local Radio Stations Out-of-Home for an average of 37.1 minute

% Time Spent  [Averpge Doyl

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas

Billboards & Signs (Weekly
Drivers) YouTube
Avg. Hours+Minutes/day with Out- 511 0 s Music

of-Home Media: Adults 18 or older

(o]
_— =
usage & = Restaurants & |y
who Used Any Device past Usa AM/FM Radio Bars Stores
30 days to Download PAID m 403 15.0 10.7
MUSIC . = .

Billboards & Signs (Weekly
Drivers)
49.5

AM/FM Radio
40.0

Walking in Towns,
Cities, Downtown
Areas
212

Shopping Malls

Grocery
Stores
104

Restaurants &

Retail Spotify
Stor... 4.9

SiriusXM YouTube Gas| Dr
13.4 Music... . ...

mUSA

» who Used Any Device past 30 days to Download PAID MUSIC

mUSA

Top-13 Ad-Supported Out-

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

Movie Theaters

TV Music Channels

YouTube Music

USA USA Projection

Total persans

254,200,2§

224,251 556 %
Walking in Towns, Cities, Downtown... 186 342 745
165,533 837 63.1%

115539 834

R e
2 0578 20

» who Used Any Device past 30 days to Download PAID MUSIC
Scarborough R1 2026: Sep24-Feb26

of-Home Media (Persons & % Reach): Adults 18 or older

# rime spent (Average Doy

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

97.0%

35.3%
pp— Walking in Towns,
12.5%) Cities, Downtown

Areas Shopping Malls
= 216 205
, :

Billboards & Signs (Weekly

ks

Avg. Hours+Minutes/day with Ad- D’;‘f;s) Grocery
Supported Out-of-Home Media: . < Restaurants Stores
Adults 18 or older & Bars

15.0

Retail v

U e Movie be | 72 €.
who Used Any Device past USA e - =
30 days to Download PAID M AM/FM Radio Theate Music
MUSIC 371 8.4

Billboards & Signs (Weekly
Drivers)
49.5

AM/FM Radio
371

Walkingin Towns,
Cities, Downtown
Areas Shopping Malls
212 19.4

Grocery
Stores
104 8.

Restaurants &
Bars
14.4

YouTube Ga

Retail | Musie s
Movie Store 6.2 S..
Theaters
13.9

mUSA
Qual Intab 2,741

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ways used Internet/apps past 30 days on any device: Audio content: Download paid music

# who Used Any Device past 30 days to Download PAID MUSIC

o USA
* Share of Everything

¥ for Anything _




©® =MSP

snazaM

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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297,333 or 73.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 43. minutes per day driving, seeing Billboards and Signs. 68.3% Listen to Local
Radio Stations Out-of-Home for an average of 30.7 minutes/da

68.1%
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202,752 or 85.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 68.6% Listen to Local
Radio Stations Out-of-Home for an average of 35.5 minutes/d
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173,823 or 76.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 54.7 minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local
Radio Stations Out-of-Home for an average of 37.6 minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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179,671 or 89.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 77.7 minutes per day driving, seeing Billboards and Signs. 61.3% Listen to Local
Radio Stations Out-of-Home for an average of 48.8 minutes/d
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23,739,005 or 80.5% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 51.1 minutes per day driving, seeing Billboards and Signs representing 32.9% of all
sHazaMm Time Spent with Ad-Supported Out-of-Home Media.
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297,333 or 73.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend

an average of 43. minutes per day driving, seeing Billboards and Signs representing 26.5% of all Time Spent
‘with Ad-Supported Out-of-Home Media.
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an average of 56.2 minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time

C 202,752 or 85.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend
sHazaMm Spent with Ad-Supported Out-of-Home Media.
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173,823 or 76.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend

an average of 54.7 minutes per day driving, seeing Billboards and Signs representing 34.5% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

ficachit “"Share of Ad-Supported OOH Media"

96.8%
91.7%

87.2% - m
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179,671 or 89.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC spend
an average of 77.7 minutes per day driving, seeing Billboards and Signs representing 44.7% of all Time

Spent with Ad-Supported Out-of-Home Media.

suazaM

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly “Share of Ad-Supported OOH Media"

Reach %

89.4% g8g8.4%

71.8%
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Weekly

Total

Persons
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297,333 or 73.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 43. minutes per day driving an average of 25. miles each day and are 49.% more
likely to use Snelling Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26
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202,752 or 85.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 56.2 minutes per day driving an average of 32.7 miles each day and are 47.3%
more likely to use Green Mount Road than the Metro average.

Employment Zip Codes: Adults 18 or older
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. 173,823 or 76.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
== c I N spend an average of 54.7 minutes per day driving an average of 31.8 miles each day and are 26.2%
SHazaMm more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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179,671 or 89.4% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
spend an average of 77.7 minutes per day driving an average of 45.2 miles each day and are 85.9%
more likely to use Port St Lucie Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
34953
33410
33406
33414
33426
34984
33470
33411
32962
34990
32958
34950
33435
34997
33498
33436
34982
34957
33445
33404
33418 -
34951
33401
33409
33433
33434

1.37%

1.16%

'J

:

1.15%

11%

3.98%
1.08%

§

2
2
&

2.93%

j

1.13%

2.17%
2.03%

1.88%

L 0.41%
1.74%

o
3
&l

[
&
I

g;

-] m G
g
§

"
= Bl
N R
-

1.14%

1% =
B F
R
¥

1.23%

1.04%
0.97%
1.01%

1l
T
g

-
il

0.97%
1.71%

o
g?

.94%
0.87%

16,876

0.94%
0.72%
0.91%

14,060

Aa

2.26%
* Share of Everything




Top Residential Zip Codes: (Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC) ™ | [ PEMACRis A8 or ol

157 23,742

’ 56353

© 2026 Mapbox © OpenStreetMap : =¥ B : ; M I

MSP DMA Scorborough R1 2026: Feb25-Feb26 Quol intob 174 -
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved. Soe a.al for Anything ,

Share of Everything

Ways used Internet/apps past 30 days on any device: Audio content: Download paid music



Top Residential Zip Codes: (Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC) * | [ EtAe =B arolder

113 11,272

© 2026 Maphox @ OpenStreetMap W 1: 22 s I l

ST DMA Scorborough R2 2025: Aug24-Jul25 Qual Intab 192 -
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved. soe a _al for Anything

Share of Everything

Ways used Internet/apps past 30 days on any device: Audio content: Download paid music



Top Residential Zip Codes: (Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC) SUM(Adults 18 or older...
33 23,651

- A

S N— “ + . ) [ ; —
© 2026 Mapbox © OpenStreetMap A - ¢ ==

SHazaMm

Civ DMA Scorborough R2 2025: Sep24-Jul25 Qual Intab 213
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved. Soe a.al for Anything

* snare of Everything

Ways used Internet/apps past 30 days on any device: Audio content: Download paid music



Top Residential Zip Codes: (Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC) = | - MRkt 1B orolder..

1= .
- 70 12,826

{ L

© 2026 Mapbox © OpenStreetMap .. p B8 Wl s EENE | W}
Qual intab 245 - i
ng, Jn: ‘_LC‘ All rights reserved. SOEfa.al snarfeorof":yvtenr‘iyﬁtgnmg

wrs DMA Scorborough R1 2026: Jan25-Jan2
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broodcasti

Ways used Internet/apps past 30 days on any device: Audio content: Download paid music



7,605,220 or 25.8% of Adults 18 or older who Used Any Device past 30 days to Download PAID
MUSIC read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day
representing 30.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)
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D —— . wew

Avg. Hours+Minutes/day with All
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Newspaper(s) (Sunday)
120

New York Times
(Daily+Sunday)
108

USA Today (Daily)
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i 115,742 or 28.6% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC

read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing

30.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
105

Local Daily
Newspaper(s)
(Sunday)
100

Wall Street Journal [
(Daily)
98

USA Today (Dally)
81

Direct Mail Advertising

Magazines
94

Local Daily
Newspaper(s)
(Daily+Sunday) (Daily

(excluding Catalogs)
78

Local Daily
Newspaper(s)

68 60

Local Daily
Newspaper(s)
(Sunday)
114

New York Times
(Sunday)
112

Wall Street Journal (Daily)
93

USAToday (Daily)
89

Local Daily
Ne

Magazines

Advertisin
g
Local Daity (excluding
Newspaper(s) (Daily Catalogs)
75 72

® who Used Any Device past 30 days to Download PAID MUSIC

soefa.ai

o MSP
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for Anything _



- 83,330 or 35.1% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
32.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toeal persons

Direct il Advertising (excluding Catalogs) Sl T
gy S — e
. [— -
" Wall Street Journal New York Times Local Daily New York Times
I - [ e s - (
123 102 2

1.0 100 93

s vy ) A R

New York Times (Daily) mm Avg. Hours+Minutes/day with All : Local Daily . u”fa' Daily N““' Daily
. ot Mecdhn: Adulta 18 e ok . e ewspaper(s) ewspaper(s)
T : 3 FHILIVOC-0: LR SR A Gront: New York Times - R New York Tines (DaitysSunday) (Daily
New York Times (Daily+Sunday) mm Byt (Sunday) Maﬁ;«;mes = (DaitysSunday) 87 81
All Local Weekly Newspapers 33 80 m A : } 1 o L
= = irect il
New York Times (Sunday) m 4.0% 37 Advertising
o 4 {excluding Catalogs) Direct Mail Catalogs
Wall Street Journal (Daily) mm / Local Daily A Advertising 35
= New York Times Newspaper(s) i New York Times Wall Street Journal (excluding
Magazines m - 34 % who Used Any Device past 30 ) (Daily+Sunday) (Daily+Sunday) (Sunday) (Daily) Catalogs) Magazines
days to Download PAID MUSIC o 101 87 X 134 105 75 74 L

Catalogs '2.292%

® who Used Any Device past 30 days to Download PAID MUSIC mSTL u who Used Any Device past 30 days to Download PAID MUSIC mSTL
Avg. Week Ad-Supported All Print Media (Persons & % Reach} Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

.

Local Daily Newspaper(s) (Daily+Sunday) mm

T —— e
LocalDaiy Nevespaper(s) (Sundey) e TR T 754 N Yook Times (ondo

USA Today (Daily) mw m Local Daity s (Daity) Magazines

USA Today (Daily)
102

New York Times
(Sunday)
134

88
New York Times (Daily) m m Newspaper(s)

(Sunday)
121
New York ¥imes (Dallyisunday) m w Avg. Hours+Minutes/day with Ad- 4
All Local Weekly Newspapers m m‘ Supported Print Media: Adults 18 or oldum Local Daily Newspaper(s)

(Daity+Sunday)

Direct Mail
Advertising
(excluding Catalogs)
75

New York Times (Sunda Direct
s EEREEOR
Wall Street Journal (Daily) ; Advertisi
g
Magazi - 017 e il
i 0 = 14 m Wall Street Joumnal P g Newspaper(s) ‘Wall Street Local Daily
Catalogs who Used Any Device past 30 STL (Daily) USA Today (Daily) Catalogs) (Sunday) Joumal (Daily) Newspaper(s) (Daily Magazines
days to Download PAID MUSIC 110 10.0 . 71 123 105 81 74
Books . .
mwho Used Any Device past 30 days to Download PAID MUSIC nSTL = who Used Any Device past 30 days to Download PAID MUSIC mSTL
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- 43,488 or 19.1% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
32.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

Toeal persons

-m

Print Media: Adults 18 or older

who Used Any Device past 30 an
days to Download PAID MUSIC

»who Used Any Device past 30 days to Download PAID MUSIC mCIN

_m-ﬁ

Avg. Hours+Minutes/day with All

.
N .
AR 58 ¥R Y8 i e R0 i e M
& R YR

New York Times
(Sunday)
102

New York Times
(Daily+Sunday)

New York Times
(Daily)
9.1

Direct Mail
Advertising
(exch udma

Local Daily

Local Daity
Newspaper(s)
(Daily
80

USA Today (Daily)
9.2

Magatines
87

New York Times
(Dawl
New York Times
(Daily+Sunday)
107

New York Times Wall Street Journal
(Sunday) (Daily)
132 9.3

Direct Mail

Catalogs

Local Daily
Newspaper(s)
(Daily
78

Advertising 16
{excluding

Catalogs)
74 Al

= who Used Any Device past 30 days to Download PAID MUSIC

uCIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Catalogs

New York Times {Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Books

CIN DMA

Scarborough R2 2025: Sep24-Jul25
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Local Daity
Newspaper(s)
(Sunday)
120

New York Times
{Sunday)
102

USA Today (Daily)
52

New York Times {Daily)
91

Local Daily
Newspaper(s)
(Daity+Sunday)
86

Local Daily
Newspaper(s
) (Daily
80

Wall Street
Journal (Daity)
84

Direct Mail
vertising
(excluding Catalogs)
73

Magazines
49

New York Times
(Sunday)
132

Local Daily
Newspaper(s)
(Sunday)
17

Wall Street Journal
(Daily)

USA Today (Daily)
93 92

Local Daily
New York Times  Newspaper(s)
(Daily) (Daity
82 78

Direct Mail Advertising (excluding
Catalogs)
74
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. 41,521 or 20.7% of Adults 18 or older who Used Any Device past 30 days to Download PAID MUSIC
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing
28.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent.

R

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily+Sunday)

NMew York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

mz 793

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
{Sunday)
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New York Times
(Daity+Sunday) New York Times
135 (Daity)

Wall Street
Journal (Daily)
111
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Newspaper(s) (Daily
73
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New York Times
(Daily+Sunday)
105

Catalogs mm
usa Today (aily) AR R 355
All Local Weekly Newspapers n“%.s%

who Used Any Device past 30 wrB
days to Download PAID MUSIC

Direct Mail
Advertising
{excluding Catalogs)
69

New York Times
Magazines Catalogs (Sunday)
16 41 126

‘Wall Street Journal

Local Daily

(Daily+Sunday)
85

USA Today (Daily)
87

New York Times
Magazines (Daity)
83 83

Direct Mail

Local Daily Advertising

Newspaper(s) (excluding

(Daily Catalogs)
78 12

# who Used Any Device past 30 days to Download PAID MUSIC mWPB = who Used Any Device past 30 days to Download PAID MUSIC = WPB
Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Magazines
USA Today (Daily)

All Local Weekly Newspapers

Books

.0%

New York Times
(Sunday)
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Local Daily
Newspaper(s) New York Times
(sunday) (Daily) New York Times
116 | 13 (Sunday)
= P 126

Local Daily
Newspaper(s) (Daily
13

Local Daily

Wall Street Newspaper(s)

Jounal (Daily) | Magazines (excluding Catalogs) (Sunday)

111 76 (X} 120

Wall Street Journal
(Daity) USA Today (Dally)
9.5 87

Local Daily
Newspaper(s)
(Daily) (Daily

83 8

New York Times

Direct Mail Advertising (excluding
Catalogs)
72
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"Advertising Actions"

P18+ who Used Any Devicein the past 30 days to Download PAID MUSIC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

101,882,379 38.3%

Websites  goryrra 35.3%

Direct Mail 77,831,501 29.2%

Broadcast, Cable, & Sat TV gy 22.5%

Video Streaming Services

41,191,940 15.5%

Local AM/FM Radio

42,565,725 16.0%

Podcasts

31,444,425 11.8%

Audio Streaming Services 28,803,482 T
Billboards 26,869,728 10.1%
Newspapers 29,397,406 11.0%
Local Broadcast TV gryveyen T '
Cable TV Networks 37,166,959 0
m P18+ who Used Any Device in the past 30 days to Download PAID MUSIC (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Sep24-Feb26 Qualintab: 2741 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a' al for Anything ¢
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SHazaMm P18+ who Used Any Devicein the past 30 days to Download PAID MUSIC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,537,584 39.3%
Websites 1.324 707 33.9%
Broadcast, Cable, & SatTV gerees o '

Direct Mail

Social Media

1,105,073

Video Streaming Services 562,425 A4 4%
Local AM/FM Radio  g==grve
Billboards 387 727
Local Broadcast TV gt s el R
Podcasts wriwrs Due to Ads on Local AM/FM Radio which is 64%
Cable TV Networks 492,742 e
Audio Streaming Services ' MINNEAPOLIS-ST. PAUL
316,394 8.1%
m P18+ who Used Any Device in the past 30 days to Download PAID MUSIC (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R12026:Feb25-Feb26 Qual Intab: 174 f ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything =
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SHazaMm P18+ who Used Any Devicein the past 30 days to Download PAID MUSIC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media gradem 32.9%
Direct Mail gy 23.5%
Websites

740,416 29.5%

Broadcast, Cable, &Sat TV gl 19.9%

Local AM/FM Radio

344,137 13.7%

Video Streaming Services 332,819 13.3%

Local Broadcast TV
Billboards 210574 8.4%
Podcasts grigre 11.6%
Cable TV Networks

361,260 14.4%

Newspapers gSypos e ST. LOUIS

Audio Streaming Services

i

209,166 8.3%
m P18+ who Used Any Device in the past 30 days to Download PAID MUSIC (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 192 * Share of Everything
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"Advertising Actions"”

P18+ who Used Any Devicein the past 30 days to Download PAID MUSIC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail

587,936 30.4%

Social Media gereprm )

Websites

632,310 32.7%

Podcasts

Broadcast, Cable, & Sat TV 437,389 25 6%

Local AM/FM Radio 330,400 ek

Audio Streaming Services

191,967
Video Streaming Services 266,434
Billboards L
Newspapers B Eet
, CINCINNATI
Local Broadcast TV et S
P18+ who Used Any Device in the past 30 days to Download PAID MUSIC (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 213 * Share of Everything
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"Advertising Actions"”

P18+ who Used Any Devicein the past 30 days to Download PAID MUSIC
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail

587,936 30.4%

Social Media gereprm )

Websites

632,310 32.7%

Podcasts

Broadcast, Cable, & Sat TV 437,389 25 6%

Local AM/FM Radio 330,400 ek

Audio Streaming Services

191,967
Video Streaming Services 266,434
Billboards L
Newspapers B Eet
, CINCINNATI
Local Broadcast TV et S
P18+ who Used Any Device in the past 30 days to Download PAID MUSIC (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 213 * Share of Everything
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